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• The recent suspension of the intermediate-range 
Nuclear Forces Treaty, Russia’s development of new 
strategic weapons, and increased media 
communications between the United States and Russia 
are reminiscent of the early 1980s “War Scare” and 
provide a framework for understanding Russia’s 
methods today.
• The U.S. 2016 elections meddling case provides 
evidence of Russian gerrymandered online social 
networking and orchestration of political rallies and 
protest.
• Russia, since before 2015, has been actively using
social media to display its strategic nuclear weapons.
Social Media and Strategic Nuclear Weapons:
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Results
• Russia is influencing the American public discourse 
and is using an active long-term media strategy to 
complement and support its nuclear policy objectives. 
However, the discourse is mostly reactive and ranges 
from positive and negative discourse about Russia’s 
strategic nuclear weapons. This research does not find 
that Russian media is successfully influencing and 
persuading U.S. audiences to believe Russian content. 
However, the discourse does present opportunity for 
political action and change in U.S. policy.
• The lack of Internet and online advertising regulations 
enables deliberate targeting of audiences on the topic of 
nuclear weapons, specifically to garner support for the 
Russian government’s narrative.
• Content, media outlets, political figures, and 
advertising companies of India are all prominently linked 
to the Russian media Twitter online social network. Next Steps
• Further research beyond exploratory and initial topographic 
social network analysis would provide hypothesis testing and 
further understanding of influence networks and efforts.
• Further research in the context of additional strategic
nuclear weapons, including content generated by the Russian
media about U.S. weapons, would enable a better 
understanding of influence efforts.
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Research design
• The research is conducted with qualitative and 
quantitative methods, with primary and secondary research, 
and provides historical background, framing of media, social 
network analysis, and application to information strategy.
• Qualitative review of Russian Twitter nodes, RT_com,
RT_America, SputnikInt, and TASSagency_en, and related 
media webpages.
• Quantitative analysis using ORA Netscenes for SNA of 
3,587 nodes pulled by the CORE Lab during July-September 
2019 and restricted to Twitter posts dated between January 
25, 2019 through June 1, 2019.
• Analysis was conducted to determine centralization and
centrality measures within the overall network and for
individual ego networks of the four Russian media accounts.
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